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Terms and Conditions of “Dah Sing Insurance 50th Anniversary - Drive into the Future " Lucky Draw
(“Promotional Campaign”)

Trade Promotion Competition Licence No.:61707

1. Introduction
1.1. The Promotional Campaign is organised solely by Dah Sing Insurance Company Limited (“Company”).

1.2. By participating in the Promotional Campaign, all participants shall be deemed to have read,
understood and agreed to be bound by these Terms and Conditions.

2. Promotion Period

2.1. The Promotional Campaign will be held from 1 August 2026 to 31 October 2026 (both dates inclusive)
("Promotion Period"), based on the date recorded by Company’s server. All dates are based on Hong Kong
Time.

3. Eligibility

3.1. The Promotional Campaign is open to individuals (“Eligible Customers”) who:
(a) are aged 18 or above;
(b) hold a valid Hong Kong Identity Card;

(c) maintain a valid bank / credit card account with Dah Sing Bank, Limited (“Bank”), during the entire
Promotion Period; and

(d) satisfy the specific entry criteria as set out in Clause 4 below.

3.2. Employees of the Company, the Bank, Dah Sing Insurance Brokers Limited, OK Finance Limited, Dah
Sing Securities Limited or Dah Sing Financial Group and its affiliates are not eligible to participate in the
Promotional Campaign.

4. Entry Criteria

4.1. Entry: Eligible Customers who purchase any of the following designated general insurance products
underwritten by the Company and distributed by the Bank as listed in Table 1 below (“Designated General
Insurance Products”) during the Promotion Period through any branch / Dah Sing Bank Mobile App /
website / customer service hotline of the Bank, and register once to enrol in the Promotional Campaign
via the registration method specified in Clause 4.3 below, will be automatically entitled to 1 lucky draw
entry for each Designated General Insurance Product’s policy purchased.



Table 1

Designated General Insurance Products

HomeSure Household Insurance Plan / HouseholdPlus Insurance Plan*

JourneySure Travel Insurance Plan - Single Trip Travel

JourneySure Travel Insurance Plan - Annual Travel

MaidSure Domestic Helper Insurance Plan

Overseas StudySure Protection Plan

PetSure Insurance*

Private Motor Car Insurance*

* HouseholdPlus Insurance Plan, PetSure Insurance and Private Motor Car Insurance cannot be purchased
via the Dah Sing Bank’s Mobile App

For example:

If an Eligible Customer has purchased an Overseas StudySure Protection Plan and a JourneySure Travel
Insurance Plan - Annual Travel during the Promotion Period, he/she will get 2 lucky draw entries in total.

Calculation as below:

Overseas StudySure Protection Plan (i.e. 1 entry) + JourneySure Travel Insurance Plan - Annual Travel (i.e.
1 entry) = 2 lucky draw entries.

4.2 The relevant insurance policy of the Designated General Insurance Product must be successfully
purchased on or before 31 October 2026 with no cancellation or premium request made at the time of
the prize presentation.

4.3. Registration method: Eligible Customers must complete the registration to enrol in the Promotional
Campaign via Dah Sing Bank Mobile App during the Promotion Period. The registration may be completed
before or after the purchase of the Designated General Insurance Product.

4.4 The Company reserves the right to disqualify the relevant customer from entering the Promotional
Campaign or to take appropriate actions to recover the equivalent value of the relevant prize granted
without prior notice if any transaction in respect of which the lucky draw entry or relevant prize is granted
is found to be fraudulent, abusive or cancelled.

5. Prize
5.1. The prize for the lucky draw (“Prize”) is as follows:
- Grand Prize (1 winner): Aion UT Premium electric car, recommended retail price at HK$208,488

5.2. The Prize is non-transferable, non-exchangeable, and cannot be redeemed for cash or any other
alternative. The Prize comes strictly in the make, model, specifications, and colour determined and



provided by the Company. The winner shall have no right to choose, request changes to, or upgrade the
vehicle's specifications or colour of the Prize. Any images of the Prize used in any promotional materials
are for reference only, and the actual Prize to be delivered may vary. The Company accepts no liability for
any variance as shown in the promotional visuals with the actual Prize.

5.3. The Company and the Bank are not the supplier of the Prize. The winner shall be solely responsible
for all costs associated with the Prize including but not limited to vehicle insurance, licensing fees,
registration tax, and any other costs. It is the winner’s sole responsibility to comply with all applicable
terms and conditions in relation to the ownership and operation of the Prize as determined by the supplier.
Please contact the supplier directly if there is any enquiry, comment, dispute or complaint on the Prize.
The Company shall have no responsibility in respect thereof.

6. Winner Determination and Notification

6.1. Winner will be drawn by a random computer drawing conducted by the Company or its designated
agent on 6 November 2026. The lucky draw result is final and binding.

6.2. Winner will be notified via the contact information (e.g., email or SMS) (“Contact Information")
provided to the Bank at the time of registration of the Promotional Campaign within 5 days after the lucky
draw. The winner must reply to the Company on his/her attendance of the prize presentation to be held
by the Company on 21 November 2026 or inform the identity of authorised representative(s) by 13
November 2026. The winner (or his/her authorised representative(s)) must attend in person the prize
presentation to be held by the Company on 21 November 2026. The details of the prize presentation will
be notified to the winner via the Contact Information.

6.3. Winner may be required to present his /her Hong Kong Identity Card and proof of the Bank’s customer
status for verification of his/her identity and eligibility. Failure to do so may result in the Company
disqualifying the winner and drawing an alternate winner. The Company has the sole and absolute
discretion in determining a person’s eligibility for the Prize.

6.4. If a winner cannot be contacted, fails to respond to the attendance details of the prize presentation
by 13 November 2026 pursuant to Clause 6.2, or is found to be ineligible, the Company reserves the right
to disqualify that winner without further notice. There will be no reserved winners for this lucky draw.
The Company reserves the rights to deal with the forfeited Prize in any manner deemed fit.

6.5. The winner's full name will be announced in the Ming Pao Daily News and The Standard on 9
November 2026.

7. General Conditions

7.1. The Promotional Campaign is in no way sponsored, endorsed, or administered by, or associated with
the relevant brand owner / company / distributor / manufacturer of the Prize of the Promotional
Campaign, unless expressly stated otherwise.

7.2 Eligible Customers acknowledge, agree and accept that the Company and the Bank are not the supplier
of the Prize of the Promotional Campaign and make no representation, warranty or undertaking in respect



of the Prize and shall not be liable in any way for the Prize. Any dispute in relation to the Prize shall be
resolved by the winner and the supplier directly. The Prize is subject to relevant terms and conditions as
determined by the supplier.

7.3. The Company and the Bank are not responsible for any technical failures, network issues, lost or
delayed entries, or any other circumstances beyond their reasonable control that may affect participation.
7.4. By participating in the Promotional Campaign, the winner agrees to have his/her (or his/her
authorised representative(s)) photos taken by the Company and/or the Bank, and grant the right to use
and distribute such photos and his/her names through any channels for promotional purpose without any
compensation.

7.5. The Company’s decision on all matters relating to the Promotional Campaign and these Terms and
Conditions shall be final and conclusive.

8. Personal Data

8.1. Personal data collected in connection with the Promotional Campaign will be used solely for the
purposes of administering the Promotional Campaign, verifying the identity and eligibility of the winner
and contacting the winner. All data will be processed in accordance with the Company’s Privacy Policy and
the Bank’s Notice to Customers relating to Customer’s Data and the requirements of the Personal Data
(Privacy) Ordinance (Cap. 486 of the Laws of Hong Kong).

8.2. Personal data will be retained only for as long as is necessary to fulfil the stated purposes, including
prize distribution.

8.3. All registration records provided by Eligible Customers to the Bank (including registrant’s identity
document number) will be submitted to the Company, the organizer of the Promotional Campaign for
lucky draw arrangements.

9. Limitation of Liability

9.1. To the fullest extent permitted by law, the Company and the Bank accept no liability for any loss,
damage, or injury arising out of or in connection with the Promotional Campaign or the acceptance and
use of the Prize.

10. Governing Law and Dispute Resolution

10.1. These Terms and Conditions are governed by the laws of the Hong Kong Special Administrative
Region (“Hong Kong”). The parties to these Terms and Conditions agree to submit to the non-exclusive
jurisdiction of the courts of Hong Kong.

11. Governing Language

11.1 In the event of discrepancies between the English and Chinese versions of these Terms and
Conditions, the English version shall prevail.



12. Third Party Rights

12.1. No person other than the Eligible Customer and the Company shall have any right under the
Contracts (Rights of Third Parties) Ordinance (Cap. 623 of the Laws of Hong Kong) to enforce or enjoy the
benefit of any of these Terms and Conditions.

13. Contact

13.1. Forinquiries regarding the Promotional Campaign, please contact the Company at dsi@dahsing.com
or 2808 5000.
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Important Note:

The Insurance Plans mentioned above are general insurance products which are underwritten by Dah Sing
Insurance Company Limited ("Dah Sing Insurance"). Dah Sing Insurance is a member of Dah Sing Financial
Group and is authorised and regulated by the Insurance Authority. Dah Sing Bank, Limited ("Dah Sing
Bank"), registered as a licensed insurance agency (Insurance Intermediary License No: FA3022), is the
authorized licensed insurance agency of Dah Sing Insurance and distributes the insurance products for
Dah Sing Insurance. The relevant general insurance product is a product of Dah Sing Insurance but not
Dah Sing Bank.

Information above is for reference only and is intended to be published in Hong Kong only. It shall not be
construed as an offer, solicitation or recommendation to provide or sell or a solicitation to purchase any
general insurance products of Dah Sing Insurance outside Hong Kong. Information above is intended as a
general summary only but does not contain the full terms of the relevant products. For the coverage and
content, detailed terms and conditions and exclusions, etc. of the Insurance Plans, please refer to the
policy provision and the information stated in the relevant policy provision shall prevail. Customers should
read, fully understand and accept the terms and conditions, coverage, exclusions and premium stated in
the product brochure and policy provision before applying for the Insurance Plans. Dah Sing Insurance is
solely responsible for all coverage and compensation, and reserves the right of final approval of the
enrollment of the relevant insurance plan. Policyholders are subject to the credit risk of relevant
insurance company.

In respect of an eligible dispute (as defined in the Terms of Reference for the Financial Dispute Resolution
Centre in relation to the Financial Dispute Resolution Scheme) arising between Dah Sing Bank and the
customer out of the selling process or processing of the related transaction, Dah Sing Bank is required to
enter into a Financial Dispute Resolution Scheme process with the customer.

The service(s) / product(s) mentioned herein is / are not targeted at customers in the European Union.



